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Nielsen C-Stores 


PM’S PERFORMANCE IN C-STORES 
WEEKLY C-STORE AUDITS W/E 2/26/94 


• PM's share was unchanged versus week-ago at 48.4%, as gains by Marlboro offset Other PM 
Premium declines. On a four week basis, PM's share was up +0.5 points versus four weeks ago. 

• Marlboro experienced a +0.1 point gain week-to-week to 30.9%, its highest share to date, while on a 
four week basis the brand's share increased +0.3 points to 30.6%. The percent of stores with a 
Marlboro incentive offer declined -4 points versus week-ago to 15%. 

• PM Other Premium Brands' share declined -0.1 points versus week ago to 7.8%. Since October, 
these brands have held at least a +0.4 share point gain above post MLP levels. 

• PM's Discount share was unchanged versus week-ago, with all brands experiencing relatively stable 
week-to-week performances. 

• Basic's share of the Discount category has improved to 17.0% over the last four weeks, but 
remains -0.3 points below its benchmark. 

• RJR's weekly share declined -0.2 points versus week ago and -0.7 points during the latest two 
weeks to 28.6%. 
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Source: https://www.industrydocuments.ucsf.edu/docs/njpk0000 


